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B yue6HOM nocobun «Ilcuxosorusi pekjiaMmbl» paccMaTpPUBAIOTCST 3aKOHBI
BOCIIPUSATHUS PEKJIAMHOUN UH(pOpMAIINY, aHATTU3UPYIOTCS TICUXOJIOTMUECKUE
pUeMBbl PeKJIaMHOTO BO3EUCTBUS Ha 1IeJieByI0 ayauTopuio. Ha nmpaktuyeckom
Marepuase paccMaTpyBaIOTCsl TPOOIeMbl 0€30MaCHOCTH PEKJIAMHOTO BO3JIEHCTBUSI.
[TocoOue agpecoBaHO CTyA€HTaM, aClIUPAHTaM U MpernoaBaTesssM yueOHbIX
3aBeJICHUI, CTIEIIUATUCTAM TI0 PeKJIaMe U CBSI3M C OOIIECTBEHHOCTHIO, a TaKKe
BCEM MHTEPECYIOIUMCS MTpodiieMaMu Oe30MacHOCTH PEKJIAMHOTO BO3JICHCTBUSI.
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Coaep:xanue

[IpenucnoBue

I'nasa 1. Ilpeagmer u meronsl Kypca «IIcuxonorust pexjiambl»
Konen o3HakoMUTENBHOTO (PpparMeHTa.
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JIroomuna Bacuavesna Jleoeoesa
IlcuxoJiorus pexjaamMsbl

IIpeaucaosue

«[Icuxonorus pekjambl» — 3TO HayKa U MPaKTHKa, U3yvyalolas 3aKOHbl U 3aKOHOMEPHOCTU
BO3JICHCTBHS PEeKJIaMHON MH(OPMALIMK Ha IOTPEOUTENBCKYIO ayTUTOPUIO, TOOYX/1as ee K ornpee-
JIEHHbIM JICHCTBUSAM, Jiesasi IPUBJIEKATEIbHBIMUA TOBAPbI U YCIIYTH.

B nepeoii 2nase kypca aekuuil paccCMOTPEHBI pa3IMuHbIe MOIXO/bI K ONPEEIeHHUIO peKJIaMbl 1
BBIJICJIEHO OJJHO, OTpa’kalolliee ee OCHOBHbIE (DYHKLIMM: PeKJiaMa — 3T0 HH(OPMUPOBAHKE O TOBAPAX
U yClyrax, T. €. 3TO BUJ MacCOBOW KOMMYHHKALIUH.

ITpenmerom Kypca «Ilcuxonorus pekjamsl» SBJISETCS peKJiaMa Kak COLMaIbHO-TICUXOI0rnye-
CKMi1 (h€eHOMEH, MEXaHU3MBbI BO3/IEIICTBUS KOTOPOI Ha IMICMXMKY YeJIoBeKa MOOY:KAAI0T ero K ornpese-
JIEHHbIM JICHICTBUSM, J€JAI0T IPUBJIEKATEIbHBIMU TOBApPHI U YCIyTH.

Mertonsl uccneloBaHUS TICUXOJIOTMM peKJaMbl: HaOMoieHWe, aHalIu3 JIOKYMEHTOB, OIpOC,
aHKETHPOBAHUE, IKCTIEPTHAsA OLEHKA, (DOKYC-TPYIIIIbl, MOHUTOPUHT, KOHTEHT-aHAJIU3.

AxTyanbHble TIPOOJIEeMbl COBPEMEHHOH peKJlaMbl CBSI3aHbl C O€30MaCHOCTBIO BO3/IEHCTBHUS
MH(pOPMAIMK Ha MOTpeOuTeNen.

Bmopasi 2aa6a NOCBSIIIIEHA PO TICUXUYECKUX MPOLIECCOB B (POPMUPOBAHUH PEKJIAMHBIX 00pa-
30B. PaccMOTpeHBl KOTHUTHBHBIN aCMIEKT, pOJib OLIYLIEHHUs, BHUMAHUS, MbILUICHUS], TAMSTU B TICU-
XOJIOTMM CO3JaHMSI M BO3JICWCTBHS pEeKJIaMbl Ha IeJieBylo ayautopuio. Ocodoe BHUMaHUE yeJIeHO
TMICUXOJIOTMYECKMM 3aKOHOMEPHOCTSIM BOCIIPUATHS PEKJIAMB.

B mpemuelii 2na6e paccMOTpeHbl COLIMAIBHO-TICUXOIOTMYECKHE aCTIEKThI BJIUSHUS PEKJIaMbl HA
MOTPEOUTENBCKOE TTOBE/ICHUE: TICMXOIOTMYECKIe XapaKTepPUCTHKY 1IeIeBOi ayIMTOPHUH, TIOTPeOHO-
CTH U NIOTPeOUTENIbCKAs] MOTUBALIMS, UCIIOJIb30BAaHUE CTEPEOTUIIOB M YCTAHOBOK B PEKJIaMe.

Yemeepmas 2aaséa NOCBALIEHA NICUXOAHAIMTUYECKUM (PEHOMEHaM B peKJiame.

B namoii 2naee 13110KeHbl IPOOJIEMBI, CBSI3aHHBIE C IICMXOJIOTMYECKUMU YTPO3aMH B PEKJIaMe.
OcBelaTcs MaHUITY/IATUBHBIE TIPUEMBI, UCTIONb3YEMBIE CO3ATENIIMU PEKIAMHBIX MaTEpPUAJIOB.
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I'nasa 1. IlpeameT u MeTOABI
Kypca «IlcuxoJjorusi pexjaamMbi»

Il1an

1. ITpenmer kypca «IIcuxonorus pexnampl»

2. Metoapl uccaeq0BaHNs IICUXOIOTUM PEKJIAMBI

OcHOBHbIE NOHATHA: AJBEPTOJIOrHs, aHAIU3 JOKYMEHTOB, AHKETMPOBaHHE, KOPPEKTHas
pekJiama, MeTof (POKyc-TpyIIbl, METO/ SKCIIEPTHOW OIEHKH, MOHMUTOPHHT, HAaOMIOEHKE, OIpoC,
peKiama, peKjaMHas AeATEIbHOCTb.
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KoHen 03HakoMuUTEJIbHOT0 (pparmMeHra.

Texkcr npenocrasinen OO0 «JIutpec».

IIpounTaiiTe 3Ty KHUTY LIEJIMKOM, KYIMB II0OJHYIO JIETaJIbHYIO Bepcuio Ha JluTpec.

BesomnacHo onnatuTh KHUTY MOKHO OaHKOBCKOM Kaprtoit Visa, MasterCard, Maestro, co cuera
MOOWIIBHOTO TenepoHa, C TUIaTeKHOro tepMuHana, B catone MTC wm Cesi3Hoii, yepes PayPal,
WebMoney, fAunekc.densru, QIWI Komesnek, 60HyCHbIME KapTaMu WX APYTUM YIOOHBIM Bam crio-
coOom.



https://www.litres.ru/book/l-v-lebedeva/psihologiya-reklamy-uchebnoe-posobie-6603881/chitat-onlayn/?lfrom=160208279&amp;ffile=1

	Предисловие
	Глава 1. Предмет и методы курса «Психология рекламы»
	Конец ознакомительного фрагмента.

